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Data driven insights for everyone
On-demand insights presented in customizable, shareable reports.

Audience Builder provides marketers with the ability to define 
an audience and understand it completely, quickly and cost 
effectively.

Looking for women, age 35 to 54 who drink Pepsi and drive 
mini-cans in Manitoba, Audience Builder can define the 
audience and provide an in-depth intelligentVIEW profile in 
a matter of minutes. No more waiting for primary research or 
guessing based on simplistic demographic stats and locations.

Customizations to Audience Builder include adding in your own 
data, providing marketing with the ability to interact, risk free, 
with the data to build important insights to drive strategy and 
tactics.

Build the audience 
and almost instantly 
understand: 

• The different segments within the 
audience

• Their media habits and preferences

• Their brand preferences

• Where to find them

• How to communicate with them

intelligentVIEW AUDIENCE BUILDER Features

Access to over 20,000 attributes

Quickly cross tab multiple attributes and 
stores findings for intelligentVIEW profiling

Competitive Brand information for retail, 
banking, automotive, telco

Add AUDIENCE BUILDER to your intelli-
gentVIEW subscription

Numeris RTS survey data currently available, 
more data coming soon.

Add Your Data to enable exploration and 
understanding across all your users

Build an audience and then own it

AUDIENCE BUILDER by intelligentVIEW

Fastest way to build an in-depth 
understanding of a market.



Executive Briefing – you are investigating the 
launch of a new product into a new market 
segment. You need to provide an overview of 
that segment including competitive elements, 
market size, media recommendations to secure 
initial support. intelligentVIEW can provide you 
with a presentation ready report about your 
target market and its potential in a matter of 
minutes.

Agency Briefing – once you have executive lev-
el support, send the report over to your agency 
to give them a broader understanding of the 
market that you are targeting and the different 
groups within that target. The more information 
your agency partner has, the better job they can 
do.

Targeting – Understand how to reach this new 
market segment through TV, radio, print, maga-
zines, DR, OBTM, social and digital.

Competitive Analysis – Select competitive brands 
to understand how they stack up in this new 
market segment that you are entering. Add more 
understanding by adding ADSpot, our competitive 
media tool.

Market Sizing – get a clear view of just how many 
potential customers fall into this new market seg-
ment. See where they concentrate to inform bricks 
and mortar strategies using MAP.

Easily understood and shared, intelligentVIEW insights 
reports inform decision-making at the speed of business.


